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Reducing sugar in beverages
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Health effects of sugar
> JGEktEISER AR SSEREg « BF > Free sugars are monosaccharides

and disaccharides added to foods

Eﬂﬁé /ﬁ%%& = tw_]//]\\j:”:l E/] and beverages by the

BASE ARER BRI g natualy present

T RERBRTRRREE honey, “syrups, fruit juices and
BYHE o fruit juice concentrates.

. . " e » Consuming too much sugar can

> ERBEZEIEE S AE lead to excessive energy intake

BZEES - MANBENE and in turn increase the risk of

A BN RE B4 & B - overweight and obesity.

» Frequent consumption of too

> BERIUBZHMIMEES|IZ Juh fugor can also lead 1o
S » Obesity increases the risk for a

1= gy i number of chronic diseases, such
> BERFAEE IR0 L as hypertension, heart diseases

=R (40 mJI[H_* ~ ﬂ i and diabetes mellitus.
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WHOQ' s free sugar intake & organizatior
recommendations
> DISEHEER®A2000F  » For atotal energy intake

~EE=ERIABBI: of 2000 kcal/day:
- rsiiEEmAE /D R505% - < 509 free sugar
« SREIERERFE LM &  Reduce the risk of
T B [ P overweight and
. JEEtMEIE A 2/DR255 obesity and certain
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chronic diseases

« < 25¢ free sugar

e Provide additional
health benefits in the
form of reduced dental
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Nutrition Clalms (Sugar)

51005/Z RS E (%) ESEKTE
Sugar content per 100 | Level of sugar content
g/mL (g)
<0.5" ] TR )
sugar-free
SS * ) ] 1&*@ J )
low In sugar
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Sugar Contents in Tea-based beverages

> MBIECNOEERNER - {§ > Basedon CFS' available data,
=L RH AL AR A SRS AR IR A itis es’.tlmatec.zl that 32% of total

- sugar intake is from non-
EE[BZ%XEK BB alcoholic beverages, which

oo mE0aElEEK BN consist of carbonated drinks,

mERT / BRTEm - tea and fruit and vegetable
s S ] o juices/juice drinks.
> MEERFAEARIRERm — B These tea-based beverages

A EEND - B AR have become very popular by
N7 228 « fEigay E4E8 local population, but many of

N

them have honey, syrup and
T (2 EEE ) fruit juice concentrates added
> WPROWADEEEETHES (contain free sugar).

FIe o > CFS and CC thus conducted r
ﬁﬁ this joint study. @“9
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Sugar and Energy Contents of Common
Non-Indigenous Tea-Based Beverages

In Hong Kong —

Result of Joint Study by the Centre for Food Safety and
Consumer Council
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= Scope of Study

U
8$§3E%E§E@%:EZI_\ > 8 types of non-prepackaged tea-
+‘§ T < based beverages
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> 11 prepackaged tea-based beverz@’s‘g
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BR#& Sampling

> HHEY A% 2 5 [ > Sampling period

2018F5BETE  May tOJU|y 2018
> > Location
— T « Non-prepackaged
JEFASTEIZRE (127 beverlag)es (12
ﬂzl) sampies
+ Beverage stalls and
s EAmIERBE restaurants
FR ST B4 BN mR (1 11E) «  Prepackaged beverages (11 samples)
o BHRENES + Supermarkets and convenience stores,

etc
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Bt IEH Test Items

> HEYMZZERLE
D Fe{EBE PR iETT
> IEFREST Bl EN m (127 &)
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» Testing conducted by Food
Research Laboratory of
Centre for Food Safety

» Non-prepackaged
beverages (127 samples)

° "RePuIar" version and
S

pearls in “Pearl tapioca
milk tea”
— sugar and energy
contents
*  “No added sugar”
version

— sugar content

» Prepackaged beverages (11 samples)
« Referred to the nutrition label
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Source of sugar: “Reqular”

) version
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Source of sugar: “No added sugar”

| version |
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TE & Definition

8100%=/EARIE(R) B2 EKE
Sugar content per 100 Level of sugar content
g/mL (9)
o
S0.5 * 11 gEI-I‘E J n
sugar-free
r W
SS * 1 TEI_I‘E J I
low In sugar
_ >75% "2 EMED N
(510027+ Per 100 mL) “Drinks high in sugar”

REBAMIBITHEERERD
The existing Nutrition Labelling Regulation in HK

#RBEEERLN "BENBEERES] r
According to the “Nutritional Guidelines on Snacks for Students” published by theg &
Department of Health “@
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Sugar content of “Regqular”
version
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» One portion of beverage in “regular” version contributed 58%
of WHO' s recommended daily intake of free sugar on average.
Sugar content varied widely for certain types of tea-based

This reflects consumers can take in certain amount of sugar from
these tea-based beverages, and it is possible for the Trade to
» reduce the sugar content in these tea-based beverages.
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FRABERARMBEFIMEMNEISE - "RIK, &KX
Total sugar for non-prepackaged samples —
“Regular” version

wmaw g
(9/100 g)
B & RAL Passion fruit black t 5 _szsaer 7.1[4.7-11]
RFIAESS Jasmine greentea m™H - HES 6.0 [4.5-7.7]
IR 4% Honey green tea %Eﬁﬁ?{ " 5.8[4.2-8.5]
T R4Z Mango green tea E%EEPE?E%E’?: 5.6 [3.9-7.6]
RAEZH Matcha Latte 1.754.6f . 5.2 [3.0-11]
FEYIZ Taro milk tea BRERA 5.1 [2.8-10]
2IRYIZE Pearl tapioca milk tea ;DEFEE]‘F%ﬁg 5.0 [1.6-7.3]
SINE  PERE il &
Cheese milk foam/Milk foam green tea 3.5[14-5.6]
#2H2 Overall 5.4 [1.4-11]
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Free sugar intake from non-prepackaged samples - “Regular”

version
S SHRmTIE BHRERmTORSE [#GHFEEERFMERARER
EXmiE %R £ () B (%) SYEE* [E5E] (%)
Types of beverages Mean weight | Mean total sugar per | % to WHO' s recommended
per portion (q)| portion [range] (g) |daily free sugar intake* [range]
BERLR
Passion fruit black tea >30 37[25-53] /3 [49-110]
FRAVERAR = , : -
Jasmine green tea >t 36 | 72 1247°100]
12 Z 4R Honey green tea 51C L. i 27 1001
++ B3 48 2 P Eﬁﬂﬁﬁ%*Kﬁﬂﬁ ! :/H\:ﬁﬂ ]
tR#A%Z Mango green t - e o s B s )
HZ2 2% Matcha Latte fE 5 AR AR = 2 5 RS T
JINS=uF /3= X N =t o L B
S — ERESHERERAR 40]
55 Taro milk tea 2 MBMBEAMBE 683
DHIE SRR ORZALRE - | o
Pearl tapioca milk tea L=
ZE [ PEESR
Cheese milk foam/Milk oo 2A4-C 41 [17-62]
foam green tea
2482 Overall 54 29 [7.1-72] 58 [14-140]
o . - fo
*IBHREEEREA2000FREENABS - BEADRS05 I bk iE @’ g
< 50g free sugar for a total energy,intake of 2000 kcal/day ‘



"AINHE L BRENES =
Sugar content of
“No added sugar” version
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FEFASE BIR SRR AR AL

Total sugar for non-prepackaged samples -

LR EE - " AN L ’RA
“No added sugar”

version
10052 ¥ S B 19 E[HE] (%) R ] f(’-'oj’)ﬁ‘é
P o M f | 1 E?'.’ 2 (7
EXmiEda fa;:;u)w;ot;llgar [rangre;(ui/ 2:72) Relative reduction of
Tvpoes of beveraaes ; R A R sugar content with
yP 9 No addegl sugar Regqlar respectto “regular”
version version version (%)
BERAR
Passion fruit black tea 6.2(5.1-8.9) /4 (4.8-11) 17
1EZ 4% 45 Honey green tea 4.5 (3.8-5.1) 6.0 (4.3-7.7) 25
TRAER Mango green tea 41 (2.8-6.7) 5.5 (4.0-6.6) 25
FEYIZ Taro milk tea 4(1.1-6.2) 5.5 (2.8-10) 39
PRARZ#H Matcha Latte 9 (1.5-4.8) 5.0 (3.0-11) 43
2 b3 Pearl tapioca milk 22(1.0-3.1) 47 (16-73) 54
e/ MEES CAINNE . A E
Cheese milk foam/Milk foam RAREEN TE | 3.7(1.8-5.6) 64
green tea Ik * ZIS m t*
RAARZS Jasmine greﬁn:\ I i /(ﬁJ) 99
5288 Overall ]\3\ 5.5 (1.6-11) 45
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FFREABRFAMRmAVFRERAZ - " AINEL &R

Free sugar intake from non-prepackaged samples - “No added sugar” version

e SHRmTHNE SMRBEFEIORESE [ GHEGEESHFRERARERS
EXmmiE LA £ () &) (%) tb* [4EE] (%)
Types of beverages Mean weight | Mean total sugarper | % to WHO' s recommended
per portion (q)] portion [range] (g) daily free sugar intake* [range] (%]
BERALR
Passion fruit black tea R 30 [22-43] 59 (44-85)
=SS oL
Honey green tea 450 20 [14-2; B 40 (28-49)
T RARSR 12 -
Mango green tea 550 [13 T -66)
FEHYH Taro milk tea 540 MERE—#F T RHNEE |
#2218 Matcha Latte N =2 S sPIEIE = -62)
BRI % 280 B bz B 12 A PR =AY .
Pearl tapioca milk tea = FBEEE TR we3/)
TTUE /| NEHES I 2 A3 /N3 I —
Cheese milk foam/Milk 56U ¥ **ZEI;MO/ s 15 (4.1-2 .
foam green tea
Jasmine green tea 570 Sle 2] 0.63 (0.0-1.4)
Z4§S Overall 510 15 [0.0-43] 30 (0.0-85)

b/

*LIBHEREERA2000FRESNARAL - EBEADRS05EHHEE
< 509 free sugar for a total energy intake of 2000 kcal/day
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Sugar content of topping
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> Pearl tapioca is one of the

sugar sources in the
beverages.

Mean sugar content is 3.89
per 100g of pearl tapioca.

Each portion of beverage
provided 69 of pearl tapioca
on average, which means 12%
of WHO' s recommended
daily free sugar intake.

One-fourth of sugar content

of each portion of pearl

tapioca milk tea (no added
sugar) came from pearl

tapioca on average. C
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48 %ﬁE’JL Advice to Trade (1)

REZLUIRERES
Reformulatlng products
to lower the levels of sugar present

> BRIEEKSZHESE - > Lower the sugar content of the
- regular flavour of the beverage.

> Make reference to the CFS'

> 2ERLH (RIERYIE "“Trade Guidelines for Reducing
MIEHES=ERET|) - Sugars and Fats in Foods" .
FAEEESEREDR - SCLTS)aorse raw ingredients with lower
oY | s » Adhere to the Good Manufacturing

> BItERBEEHIABESRFER Practice (GMP) to produce foods

KiESESRNEY) - m—— \Vith lOwer sugar contents.

f 2
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HLEFRAESE Advice to Trade (2)

RERMDEMRE B/ABRERIES

=AY

&k &3

BAon

Reducing the portion size, and/ or the
number of calories in single-serve products

> O[iRHER/DEW2502Z  » Provide beverages in a smaller

A N T portion such as 250mL.
//
) can
';)o 9 S
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HLEFRNESE Advice to Trade (3)

R EREERERE

i Y & on

Shift consumer purchasing towards
lower or no added sugar products

> REMHSHERETRODE
ARZRRVER R = -

> EXRE - BERKEMENRm
FRARFIAREEMAVEEE / &
EME - BHEZELANS
YRR -

» Give better prices and more

24

economical choices for smaller

portion beverages such as
250mL.
Provide nutrition information for

non-prepackaged beverages
and the toppings on menu, price
list or other printed materials so
that customers can make
informed choices.
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